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Creating Next: Localized Consumption

Saving Main Docuseries, Presented by American Express

New empathy for local business

owners could permanently
change consumerism.

Small and local businesses have always been major contributors on
Main Street — a hub where local stores, businesses, and government
work collectively to create and preserve the character of their com-
munity. After this crisis has passed, will consumers continue to
deliberately support small and local businesses? If they do, it could
have a lasting positive impact.

Will this temporary adjustment
lead to a permanent change in
local shopping behavior?

A small business is often the realization of a life-long goal or dream,
and the products sold represent the imagination, passion, and
dedication of another human being in your community. Though it can
feel much easier to type in a website on your browser or fill up a
shopping cart on an app, supporting small businesses can be a more
rewarding and worthwhile experience. In fact, the increased interest
in #supportinglocal is indicative of consumers’ demand — American
Express reports that since Small Business Saturday started in 2010,
customers have spent $85 billion at stores/restaurants and 67 cents
of every dollar has gone back into their communities.
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Is your brand’s
ecosystem positioned
for what's next?
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Is your brand
ready to create
what's next?

BIG RED ROOSTER

a JLL company

Email: info@bigredroostercom
Phone: 614-607-7900
Address: 121 Thurman Ave. Columbus OH 43206
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